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• Develop a profile of travel parties to Tallahassee

• Size, length of stay

• Assess motivation for visiting Tallahassee

• Determine likelihood of returning

• Create a demographic profile of visitors

Study Objectives
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• Internet surveys

• Sample size – 474 completed surveys

• Calendar Year* 2018 visitors to Tallahassee

• Data collection: January 2018 – December 2018

Methodology

*January - December 2018
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Typical Tallahassee Visitor

• Traveled in a party composed of 1.9 people

• Was 43 years old

• Was male (57%)

• Held a Bachelor’s degree or higher (76%)

• Was married (59%)

• Had a median household income of $105,600
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Typical Tallahassee Visitor
• Most visitors to Tallahassee in 2018 traveled alone
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Previous Visits to Tallahassee
• 27% of visitors in 2018 had previously visited Tallahassee 

more than 10 times
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21%

6%

22%

11%

25%

15%

21+ times

11 to 20 times

6 to 10 times

4 to 5 times

2 to 3 times

This is my first time



Typical Overnight Tallahassee Visitor

• The typical overnight visitor to Tallahassee spent 3.8 
nights in the area

• 76% stayed 2 nights or more
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Accommodations for Overnight Visitors

• 3 in 5 visitors who stayed overnight stayed at a hotel or 
motel.
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1%

2%

2%

2%

5%

28%

60%

RV Park, campground

Rental house, condominium

Bed & breakfast

Airbnb

Personal house, condo, timeshare

Stayed with friends/family

Hotel/motel



Reasons for Visiting*

36%
29%

12%
7%

6%
5%

3%
3%
3%

1%
1%
1%
1%

15%

Business conference or meeting
Visit friends and relatives

Education-related visit
Special occasion

Government related, including legislature
Family vacation

Watch a sporting event
Special event

Relax and unwind
Attractions

Participate in a sporting event
Nature, environment, bird watching, etc.

Shopping, antiquing
Other *Multiple responses permitted
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• Over 1 in 3 visitors came to the area primarily for a business 
conference of meeting



Visitor Activities*

63%
35%

31%
31%

21%
19%

17%
16%

10%
9%
9%

7%
6%
6%
6%

4%
2%
2%
1%

14%

Restaurants
Visit friends and relatives

Business conference or meeting
Bars, nightclubs

Family time, reading, cooking, etc.
Relax and unwind

Education-related visit
Attractions

Shopping, antiquing
Watch a sporting event

Historical sites
Biking, hiking, running, etc.

Government related, including legislature
Special event

Fishing, golfing, hunting, etc.
Nature, environment, bird watching, etc.

Spas
Art galleries, museums, etc.

Participate in a sporting event
Other

*Multiple responses permitted

10

• Over 6 in 10 visitors dined out during their visit



Likelihood of Returning
• On a 10-point scale, where 10 is “excellent” and 1 is “poor”, 

visitors gave Tallahassee a rating of 7.7 as a place to visit 

• 78% of visitors will return to Leon County.

44%

34%

5%

17%

Definitely will return

Probably will return

Probably will not return

Don't know
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20%

48%

29%

3%

Under 30

30 to 50

50 to 70

Over 70

Age of Visitors

Median age = 43
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Visitors’ Total Household Income

6%

6%

13%

22%

27%

26%

Less than $25,000

$25,000 - $49,999

$50,000 - $74,999

$75,000 - $99,999

$100,000 - $149,999

$150,000 or higher

Median HHI = $105,600 
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Race/Ethnicity of Visitors

68%

15%

13%

3%

1%

Caucasian or white

Hispanic

African American or black

Asian

Other
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Educational Attainment of Visitors

7%

17%

50%

26%

Some high school/high school
diploma

Some college or Associate degree

College graduate

Post graduate work or degree
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Marital Status of Visitors

59%

41%
Married

Single
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Gender

57%

43% Male

Female
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