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City Commissioners
voted 3-2, to look at
the process required to
increase Commission pay
to the level of Leon County
Commissioners.
Page 1

In a tense discussion, after hearing
from speakers on the waste collection
contract, the Leon County Commission
voted 4-3 against hiring a new
waste collection vendor. Then the
Commission voted 5-2 to move forward
with WastePro.
Leon County Commission Chairman
Bryan Desloge, with Commissioners
Rick Minor, Nick Maddox, and Jimbo
Jackson supported keeping WastePro.
Desloge said he did not want to
pass on a $4 a month price increase to
customers and was concerned about
challenges in transitioning to a new
vendor.
Commissioners Mary Ann Lindley,
Kristin Dozier, and Bill Proctor
voted in support of a new vendor.
The Commissioners argued the price
increase would come with better
customer service.
The agreement maintains the current
residential subscription rates, increases
commercial rates and provides for
early termination for unsatisfactory
performance.
Loyd Childree, a WastePro
representative told TR, "we appreciate
the opportunity to continue serving the
citizens of Leon County. We are looking

The Leon County
Commission voted to
award $461,495 to three
cultural and arts projects
vetted by citizen groups.
Page 3
The Weekly Crime
Tracker shows the NW
quadrant of Tallahassee
leads in the number of
TPD crime incidents.
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Leon County School
data shows that students taking the traditional
path to graduation is falling
in all Leon high schools.
Page 5
City Commissioner
Matlow explained
why he made a motion that may lead to an
increase in city commissioner pay.
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By Ana Ceballos, The News Service of
Florida

On February 10th, the
Black News Channel,
a 24/7 television network
for African American
news, officially launched
in Tallahassee.
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By Steve Stewart
Tallahassee Reports
Since Killearn Golf Properties, LLC (KGP) assumed operational control of the Killearn
Country Club on February
1st, members of the club have
responded positively to the
call for financial support.
KGP is headed by Jimmy
Graganella and Ron Tolliver.
According to KGP, the
group is nearing its goal of
raising $3.5 million dollars,
which will be used over two

Bannerman Crossings to
Host Farmers Market

The management of Bannerman Crossings
recently announced the Bradfordville business
center will host the Tallahassee Farmers Market
each Wednesday from 3 - 7 pm. The event will
take place at the pavilion.
The list of participants includes Fresh Basket
Produce, Bumpy Road Farm, Play of Sunlight
Mushrooms, Ripe City, Great Southern
Forestry, New Green Organiks, Shirley Girl
Cheese, Grandy Ranch, Quarter Acre Farm,
Orchard Pond, Paradise Found Farm, Lucky
Dog Farm, Blueberry Hill Farm and Longview
Farm.

On Wednesday, December 12, Tallahassee
Reports visited the market and got a glimpse of
the people who make the market a special part
of our community.
Kelly of Paradise Found Farms said he enjoys
bringing product to market because the people
who buy from him really appreciate locally
sourced food. Marie has been selling unique
jams, jellies, and herbs ever since her children
convinced her to try selling what she was
previously making as a hobby. And similarly,
Art sells freshly baked bread that others
persuaded him to try selling.

Killearn Residents,
KHA, and City Work
to Address Power
Outage Problem
In the aftermath of Hurricane Michael, some
homeowners in Killearn Estates voiced frustration over
power outages and offered solutions to what they see as a
problem with the electrical system.
In a letter to the Killearn Homeowners Association
(KHA), the homeowners noted that Killearn Estates lost
power on Wednesday, October 10, and most homes had
power back on the following Sunday. However, many
homes on the "Paddrick Drive" circuit did not regain power
until at least Tuesday, October 16.
In response to the letter, the KHA immediately contacted
the head of the city's electric utility, Rob McGarrah. Mr.
McGarrah recommended a meeting to discuss the issue
and the parties are currently working together to arrange a
suitable time and place.
The problem leading to the lengthy power outage,
according to the homeowners, is “an inadequate electrical
engineering design by the city which serves approximately
300 homes in Killearn Estates.”
The solutions proposed by the homeowners include:

1. Burying the transmission facilities along the
bridle path, eliminating the factor of tree limbs
falling on the power lines.
2. Redesigning of the power grid that controls
these 300 homes and removing of the bridle path
facility “altogether”
3. Creating a “major tree and limb removal plan”
in the area, a plan which the City of Tallahassee
would fund.
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Business News

The latest employment information shows that Leon County added 64
jobs in October, 2018. One year ago Leon County lost 2,047 jobs. This

month’s job gains follows a gain of 5,264 jobs in September.
Tallahassee Airport
Traffic
Up
10.9%
in to 2.9% in
The unemployment
rate ticked
up from
2.8% in September
October.
January

Leon County Monthly Employment

Leon County Jobs Report

Residential Resales Start 2020
on a High
Oct-17 Oct-18
Chg
Jobs Added
(2,047)
64 2,111
Note
Tot. Employed
149,011 151,756 2,745
Tot. Labor Force
Unemploy. Rate (%)

154,355
3.5

156,256
2.9

Data: 2015-2018, Source: Florida Department of Economic Opportunity

154,000
12-Month Average

150,000

Source: Florida Department of Econ. Opportunity

Women’s Hoops Adds Five-Star
River Baldwin
By Steve Stone
Seminoles.com

TALLAHASSEE, FLA. (Seminoles.com)
– Five-star post player River Baldwin of
Pleasant Home High School in Andalusia,
Ala., signed her National Letter of Intent
to play for the Florida State Women’s Basketball program on Wednesday afternoon.
She will be eligible for athletic competition
beginning in the 2019-20 season.
Rated as the fifth-best post player in the
2019 recruiting class and 27th overall, the
6-foot-5 Baldwin helps fill a great need for
the Seminoles moving forward. While last
year’s sixth-ranked signing class included
several talented guards, adding a frontcourt talent like Baldwin is among the priorities of this year’s class.
By nabbing one of the best post players in the country, head coach Sue
Semrau and her staff are off to a good start for 2019.
“River is an extraordinary young woman in addition to being a talented
basketball player,” Semrau said. “Getting a front-court player like her is an
exciting addition to our program. She brings skill and toughness with a
6-foot-5 frame. She’s the type of person our fans and followers will enjoy
watching and can be really proud of.”
Baldwin is described as a coveted prospect in the 2019 class by notable
recruiting guru Dan Olson, showing a blue-collar work ethic with her ability
to score, rebound, draw contact, get trips to the line and defend. She was recently named one of 50 high school prospects selected to the Naismith Watch
List.
She has completed four full seasons at Pleasant Home High since the
eighth grade, averaging 23.6 points, 12.1 rebounds, 2.2 assists, 2.9 steals and
4.8 blocked shots as a junior in 2017-18. Baldwin was both the 2017 and 2018
Alabama Sports Writers Association Class 1A Player of the Year.
“I chose FSU because of the coaching staff and the atmosphere itself,” Baldwin said of her decision. “Coach Sue has welcomed me in and made me feel
at home over the past five years. I could not imagine spending the next four
years playing anywhere or under anyone else.”
Baldwin chose Florida State over Kentucky, Alabama, South Carolina, Tennessee, Auburn and UConn..

Skip Foster, Mary Ellen Klas and
Steve Stewart discuss Local Media
at The Village Square, P7

148,000

The number of people working in October 2018 has increased when compared to last year. The Leon County Jobs Report, listed below, indicates that
151,756 people were working in October 2018. This is 2,745 more than the
149,011 reported working in October last year.
Also, the labor force expanded when compared to one year ago. In October 2018 the workforce was 156,256 compared to 154,355 last year.
At the state-level, job growth was flat in October. Due to a small decrease
in the labor force, the unemployment rate decreased from 3.1% in September to 3.0% in October.
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Tallahassee MSA Ranks 17th in Home Sales
The table below compares sales of single-family existing homes from
January-September for 2017 and 2018 for each of Florida’s 22 Metropolitan Statistical Area’s (MSA’s). The information is compiled from data
provided by the Florida Association of Realtors. The Tallahassee MSA
includes Leon, Jefferson, Wakulla, and Gadsden counties.
The information shows that for the first nine months of 2018, existing
home sales in the Tallahassee MSA is 1.7% ahead of 2017 levels. This rate
is now below the state average of 2.6% and is ranked 17th when compared to the other 22 MSA’s.
The Tallahassee MSA growth in single-family sales (2.2%) finished
2017 ranked 12th.
Ocala led the state through the first nine months of the year with
12.8% growth in sales, followed by Panama City, which reported an increase of 9.5%, and Cape Coral-Fort Myers with a 9.5% growth rate.

Comparison of Single-Family Sales
Metro Statistical Area
Ocala
Panama City
Cape Coral-Fort Myers
The Villages
Pensacola-Ferry Pass-Brent
Lakeland-Winter Haven
Homosassa Springs
Crestview-Fort Walton Beach-Destin
Sebring
Deltona-Daytona Beach
Sebastian-Vero Beach
North Port-Sarasota-Bradenton
Gainesville
Jacksonville
Naples-Immokalee-Marco Island
FLORIDA
Palm Bay-Melbourne-Titusville
Tallahassee
Orlando-Kissimmee-Sanford
Miami-Fort Lauderdale-WPB
Punta Gorda
Port St. Lucie
Tampa-St. Petersburg-Clearwater

Jan-Sep
2017
4,455
2,784
9,603

Jan-Sep
2018
5,025

%Chg
12.8%

3,049

9.5%

10,515

9.5%

797

868

8.9%

6,507

7,053

8.4%

7,400

7,888

6.6%

2,329

2,480

6.5%

5,180

5,456

5.3%

1,220

1,281

5.0%

8,750

9,100

4.0%

2,379

2,470

3.8%

11,141

3.5%

10,762
2,415
17,698

2,495

3.3%

18,282

3.3%

3,685

3,790

2.8%

208,428

213,758

2.6%

7,511

7,676

3,170

3,224

25,678

26,084

35,296

35,408

2.2%
1.7%
1.6%
0.3%

3,487

3,476

-0.3%

6,141

6,120

-0.3%

36,921

36,628

-0.8%
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The chart below shows that monthly level of jobs in Leon County over the
last three years with 12-month average trend line. As the chart shows, the
current monthly trends are consistent with the movement in jobs over the
last two years. Also, the trend line shows a steady increase in jobs beginning
in January, 2016.

Nov-16

In Killearn, there’s one place you can buy a
Christmas tree and support a great cause. Even if
you have already bought this year's tree, Tallahassee
residents should know that Boy Scout Troop 23 has
made selling Christmas trees at Killearn United
Methodist Church (KUMC) their biggest fundraiser
of the year. By selling trees, the boys invest in future
summer camps, weekend hikes, and other Scout

related activities. Troop members are given credit
depending on how much time they spend selling
trees.
On the day after Thanksgiving, the first shipment
of trees arrived from North Carolina and Troop 23
set up its Christmas tree lot on KUMC’s property.
The trees will be sold until they run out, typically
around mid December. This year, Troop 23 expects
to sell around 850 trees.
Troop 23 sells Christmas trees Monday – Friday: 4
PM to 9 PM, Saturday: 9 AM to 9 PM, and Sunday:

Business JobNews,
P8
Growth Flat In October, Unemployment Rate 2.9%

May-16

By Austin Mall
Tallahassee Reports

noon to 6 PM.
Nearing the end of his first shift, Brandon
Howes (pictured to the left) said he likes selling
trees because he enjoys working with people a lot.
Brandon also mentioned that he’s learned that the
people who buy trees from Troop 23 have been doing
so for a long time. Brandon remembered selling a
tree to a lady who said that she’s been getting her
Christmas trees from Troop 23 for longer than
Brandon’s been alive. Customer loyalty is a huge part
of Troop 23’s sales. To encourage customer loyalty,
Troop 23 mails discounts to all their customers from
the previous year just before they start selling.
Mr. Kevin Taylor, a father to one of the scouts, said
that, despite some of the recent publicity on Scouts,
the organization is pivotal to these kids’ formation.
Specifically, he said that Scouting is all about
building character, learning leadership skills, and
instilling the values of work ethic and perseverance.
Through the years, Mr. Taylor has noticed that the
kids who stick with the program – until they become
an Eagle Scout – build a foundation that serves them
a lifetime.
As it pertains to selling trees, Mr. Taylor says
that the boys learn customer service skills. Boys
are taught that if someone wants to see every tree
on the lot, then you must show them every tree
on the lot. Even when they are not working with
customers, scouts stay busy by cleaning up the lot
and organizing the inventory of trees.
Something seems clear from this community crew:
if there is a good place where boys can be boys, then
that’s where boys can learn to become good men.
Trees sold out December 8th this year.

Local Sports

SALARY, Page 5
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The City Commissioners discussed
implementing a city charter amendment
process at their February 12 meeting.
Currently, the City of Tallahassee Charter
does not have a set process for charter
amendment or periodic review.
Also during the discussion, the issue of
city commissioner salaries was addressed.
A majority of city commissioners voted to
look at increasing their salaries to the level
of county commissioners, which would be
an increase from approximately $39,000 to
$80,000.
Commissioner Jeremy Matlow made the
motion to request an agenda item outlining
the process of bringing City salaries in line
with County salaries.
The motion passed 3-2, with Mayor
Dailey and Commissioner Curtis
Richardson in dissent.
Charter Process
“There is not a required process, but there
are a variety of means available,” said City
Treasurer-Clerk James Cooke.
If the City implements an amendment
process, it would need to comply with
guidelines in the Florida Statutes.
“Municipal charter amendments are

E-VERIFY, Page 6

Page 6

Local Scouting Troop Sells Christmas Trees at Killearn
United Methodist Church

By Lexie Pitzen
Tallahassee Reports

Business
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Amendment Process,
Salary Increase

“I think he’ll veto it. I would tell
him to veto it. I think it makes a
mockery of our efforts to try to create
an E-Verify system in Florida,” Lee
told reporters after the committee
voted 3-2 for the revised bill.
The E-Verify proposal is the mostcontentious immigration issue facing
lawmakers this legislation session, as
they head into the 2020 election cycle
where President Donald Trump is at
the top of the ticket.
DeSantis and the Republican Party
of Florida have put the full weight
of the party behind trying to implement an E-Verify mandate for all
employers. The idea is popular among
members of the GOP base who want
to crack down on illegal immigration,
and DeSantis made it a top promise
during his 2018 gubernatorial campaign.
“Mandatory E-Verify for all Florida
employers would stop illegal aliens
from coming here and, over time,
cause the illegal aliens already here to
leave (the state),” Robert Windham,
with Floridians for E-Verify Now, said
at Tuesday’s committee meeting.
But influential business groups —
some of them major GOP donors
— have been pushing back against
the proposal, just like they did in past
years.
Sen Victor Torres, D-Orlando, sympathized with businesses and argued

TALLAHASSEE — A key Republican lawmaker who is pushing to
require all Florida employers to do
federal immigration background
checks on new hires said Tuesday his
bill has become a “mockery” of what
the proposal should be.
Sen. Tom Lee, R-Thonotosassa,
wants his proposal to require all public and private employers in the state
to use E-Verify, a federal program
that checks the legal eligibility of new
workers.
But “in the spirit of compromise,”
he asked the Senate Commerce and
Tourism Committee on Tuesday to
revise his bill (SB 664) to allow public
and private employers to use a system
that is “substantially equivalent” to
E-Verify to be in compliance with the
proposed law.
“It pretty much guts the bill. … All
(employers) would have to do is certify that they believe in their heart that
they’ve got a system that is equally as
effective. But who knows what is in
their heart?” Lee told reporters after
the committee meeting.
Lee said the provision is so “ridiculous” that he would ask Gov.
Ron DeSantis, who has prioritized
the E-Verify issue, to veto the current version of the bill if it passes the
Legislature.

Club Members
Respond to Call,
Invest in Killearn
Golf Club

Community

an Invitation to Bid (ITB) for a new
waste collection vendor contract rather
than extend the current WastePro
contract.
The search for a new vendor was due,
in part, to the customer service issues
WastePro experienced over the last
couple of years.

forward to providing quarterly reports
to the Leon County Commission
detailing our customer service
performance in an effort to provide the
best service possible."
The vote concluded a process that
began back in September when Leon
County Commissioners voted to issue

E-Verify Sponsor Says Change City Commissioners
Discuss City Charter
Makes “Mockery”

A proposed law that
would establish parents’ authority over their
children’s education and
health care was approved
by a Senate panel.
Page 6
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The Leon County Votes 4-3 to Keep
Reports WastePro, Adds Requirements
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Agency Worried Over Home Prices
By Austin Mall
As uncertainty over the future outlook of the U.S. economy looms, the
Federal Housing Administration (FHA) worries that inflated home values
will create market turbulence.
Cezary Podkul of the Wall Street Journal writes, “the FHA insures about
11% of all U.S. single-family residential mortgage debt.”
Of this debt, reverse mortgages, formally known as Home Equity Conversion Mortgages (HECMs), are a chief concern. A recent in-house
analysis revealed to the FHA that 37% of 134,000 reverse mortgages are
overvalued by 3% or more.
In a reverse mortgage, homeowners receive money over time for the equity they own in a home. But if homes are overvalued, then lenders are at
risk of paying out more money to homeowners than they will receive when
the home is sold.
Podkul reports, “Reverse mortgages constitute only about 6% of the
insurance portfolio [for FHA], yet they’re responsible for all of the fund’s
expected future losses.”
To respond to such risk, the FHA announced in September that it would
require a second appraisal for certain reverse mortgages.
Looking ahead, housing prices should be watched carefully as they are a
key indicator in the confidence of the U.S. economy. The National Association of Realtors recently reported, “Existing-home sales declined in September after a month of stagnation in August.”

More Than Cash, What Amazon
Really Looked for in Deciding H2Q
By Austin Mall
Amazon.com Inc. chose NYC and Northern Virginia as the locations
for its new headquarters, referred to as H2Q. Understanding why Amazon chose these cities is crucial to understanding the trends of corporate America. Many would think that Amazon chose NYC and Northern
Virginia because they offered the company the most financial incentive:
$3 and $2.5 billion, respectively. The leading article on H2Q from the WSJ
headlined, “Cash, Promises Won Amazon.”
However, as a later WSJ story indicates, Amazon’s search considered a
host of other factors. This is especially true knowing that other cities offered more financial incentive than the elected cities. For instance, New
Jersey and its industrial city, Newark, offered $7 billion, and Maryland
offered $5 billion. So what were the other factors?
The factors that motivated Amazon’s decision illuminate the growing
divide of big cities from the rest of America. Amazon’s list finalists included America’s major cities, which – according to Shayndi Raice and Janet
Adamy of the WSJ – contains the accumulation of tech talent, wealth, the
Democratic Party, and ethnic diversity in America. The accumulation of
these elements continues separating America’s biggest cities from the rest
of America.
Amazon stated that diversity was a key factor in its decision. Commenting on H2Q, Joseph Parilla, a fellow at the Brookings Institution, says, “For
those that were watching [the Amazon competition] and using it as some

day.
Throughout 2018-19, the Seminoles will be celebrating the 50th anniversary of women’s intercollegiate athletics at Florida State and there are many
events and reunions planned for all women’s sports. Head to www.seminoles.
com/50th/ for more information that will be updated throughout the year.
Follow Florida State soccer on Twitter (@FSUSoccer), Instagram (@nolesoccer)
and like our Facebook page (Facebook.com/FSUSoccer) to keep up to date with
everything about Seminole soccer.

Taggart, As Noles Move Forward:
‘We Go
Back To
Work’
By Tim Linafelt
Seminoles.com

TALLAHASSEE, Fla.
– For the first time in
37 years, Florida State’s
football season is over
before the calendar flips
to December.
It’s virtually uncharted
territory for the program, but coach Willie
Taggart has no intention
of staying there for long.
In the moments following FSU’s season-ending, 41-14 defeat to No. 13 Florida
on Saturday, Taggart said that the moving-on process will begin immediately.
That starts with some internal evaluation on Saturday night, then continues in
earnest on Sunday, when Taggart and his staff make their way out on the recruiting trail.
The NCAA’s approved contact period begins Sunday, and the first day of the
early signing period is December 19.
“We go back to work,” Taggart said, when asked how he and the Seminoles will
move forward.
“We’ve got to get out recruiting, starting tomorrow, and make sure we’re getting some really good football players in here to help us turn the program back
around.”
While Taggart will no doubt have a lengthy to-do list over the next several
months, there may be no higher priority than to secure a strong signing class.
FSU must replace nine seniors from the two-deep, and will potentially be without a handful of juniors who could choose to go pro.
Beyond that, there might not be a single position on FSU’s depth chart that
didn’t deal with bouts of inexperience, ineffectiveness or a lack of depth dSo
Taggart should have a pretty strong sales pitch. And no, he doesn’t believe any
Seminoles.com
prospect on his wish list will be scared off by the Seminoles’ 5-7 record.
“We’re at Florida State,” he said. “A lot of kids want to play here. We’ve got to
make sure we get the right kids and not just any kid that wants to be here.”
TALLAHASSEE, Fla. – For the 10th time in school history, and the first
Taggart intends to shine a light on his program, too.
time since 2015, the Seminoles are heading to the 2018 NCAA Women’s ColHe’ll set his gaze to his staff, his remaining players, his infrastructure and even
lege Cup as No. 5 Florida State (18-4-3) posted a 1-0 shutout against No. 14
himself.
Penn State (18-6-1) in front of 2,209 fans on Friday afternoon at the Semi“I’m going to evaluate everything within our program and make sure that we
nole Soccer Complex.
have everything going in the right direction,” he said. “Having a year here, and
It was a tale of two halves in Tallahassee, but Deyna Castellanos’ goal in
understanding
things a lot better, you can make a better evaluation. …
the 53rd minute was the difference after the Seminoles fought back into the
“We will do what’s best for Florida State football.”
game after Penn State outshot the Noles 6-2 in the opening 45 minutes and
He’ll likely find room for improvement across the board.
held significant possession.
While there were flashes of potential throughout the season – see the way the
“Today, in the first half, Penn State was the better team,” said FSU head
offense went 65 yards in four plays and 42 seconds to score against Florida on
coach Mark Krikorian. “They came out and took it to us probably better
than anyone has all season long. So credit to them. The good news is that our Saturday, or the way the defense made life miserable for Boston College’s rushing
attack the week before – the Seminoles at times were sub-par in all three phases
group fought, competed and hung in there until the second half.
“The second half was much better with the goal from Deyna (Castellanos). of the game.
They woke up Sunday morning ranked 104th nationally in total offense, 80th
Caroline (Jeffers) was strong and solid in the goal. Overall, it is about finding
a way to win the game, score the goal and advance. We are proud to move on in total defense and 103rd in field-goal percentage. And, perhaps most painful, the Seminoles finished as the most penalized team in the country. FSU’s 10
to Cary and have an opportunity to play there.”
infractions against Florida raised its season total to 110.
Penn State put the pressure on early with three corner kicks in the first 10
“It’s very frustrating,” Taggart said.
minutes, but were unable to create a shot in any of those set piece opportuni“And those things have killed us throughout the season. We’ve got to make
ties.
The Nittany Lions were playing with a high defensive line and FSU’s Malia sure that we look within ourselves as coaches and what we’re asking them to do,
(and) making sure that we have the players that can do it and get it done consisBerkely sent a long ball over the top for Yujie Zhao in the 14th minute, but
tently enough.”
the PSU goalkeeper, Amanda Dennis, got to the ball a step before Zhao to
To Florida State fans, it might all sound like a daunting task. Particularly with
end the threat.
A Seminole foul allowed Penn State to take a free kick from 25 yards in the a long offseason of analysis and debate ahead. For Taggart, though, this isn’t
anything new.
22nd minute, but the FSU wall blocked the initial pass attempt and the ball
His first team at Western Kentucky went 2-10, before rebounding for back-tobounced out to Emily Ogle on the left. The midfielder’s shot went over the
back 7-5 campaigns. Along the way, Taggart led the Hilltoppers to their first ever
crossbar.
bowl appearance and their first win over a Southeastern Conference school.
Penn State’s Kerry Abello cut off an FSU pass in the midfield in the 25th
Taggart’s first team at South Florida, meanwhile, went 2-10, then 4-8, 8-5 and
minute and looked to be all alone on a counterattack before Natalia Kuikka
10-2 in the years the followed.
sprinted back into position to take the ball off her without allowing a shot.
Even his first team at Oregon went 7-5, after finishing 4-8 the season before.
Anna Patten played a ball out to the right for Gabby Carle in the 36th min-

Soccer Heads Back To College
Cup With 1-0 Win Over Penn
State
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Why Advertise with TR
Our Reach
When your business chooses to advertise with Tallahassee Reports you will reach potential customers who live
in the Northeast area of Tallahassee and are passionate about the issues we cover.
These issues include local government, neighborhoods, K-12 schools, higher education, sports, and local
business.
We deliver 5,000 newspapers each month to homes in the 32308, 32309, and 32312 zip codes. Our website
currently averages 95,000 plus page views per month.
Also, the four thousand followers of our Facebook page generate lively discussions related to reports we
publish.

Our Readers
Our readers make good customers.
Publicly available data show that TR’s main service area leads Leon County in household income, education
levels, and home values. In addition, our readers live short distances from a number of business centers, which
includes the Market District, Bannerman Crossings, and the Kerry Forest retail area.

Our Affordability and Flexibility
Tallahassee Reports provides an advertising vehicle that is affordable and effective. Our advertising rates begin
at just $90 per month.
We also offer advertisers the flexibility to sponsor specific sections of the newspaper. These sections include
neighborhoods (page 3), K-12 schools (page 11), higher education (page 12), and sports (page 10).

We Are A Local, Non-Profit Organization
Tallahassee Reports is a non-profit organization focused on using local resources to provide vital information to
our readers. Tallahassee Reports is a project of Red Hills Journalism Foundation, which is a non-profit 501 (c)3
organization. Our non-profit status helps us provide independent, locally focused journalism. Our organization is
not beholden to any out of town shareholders.

Our Offer
Nowhere else in the Northeast area of Tallahassee will you find an advertising vehicle that compares to
Tallahassee Reports. TR reports offers advertisers access to followers who have bought-in to our mission for a
community newspaper. Our readers see our advertisers as they see themselves: invested Tallahassee residents
who love Tallahassee.
Sign-up today and start reaching your future customers.

PROUD TO BE CITED IN:
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2020 PRICING
Tallahassee Reports provide’s AFFORDABLE ADVERTISING in print for
businesses looking to reach

high income, passionate & energized citizens of Tallahassee
Print Advertising Monthly Pricing
MONTHLY

Full Page

1,050

2/3 Page Vertical

810

1/2 Page

560

1/3 Page

435

1/4 Page

310

1/6 Page

190

1/8 Page Ad

175

1/10 Page Ad

150

Extended Business Card

95

Custom Ad

Call

Print Circulation
Residential Distribution

8,500

Elected Politicians, Appointed Officials
and Professional Staff

100

Subscriptions/Public Distribution

650

Advertisers and Promotional Copies

250

Total Monthly Readers

9,500

TALLAHASSEEREPORTS.COM
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ADVERTISING SPECS
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2/3 Page
6.5x21.75

1/3 Page
Vertical
3.3x21.75

Full Page
10X21.75

Newspaper Advertising Sizes
SIZE: Width x Height

Full Page

10.0 X 21.75

2/3 Page Vertical

6.5 X 21.75

1/2 Page

10.0 X 10.75

1/3 Page Vertical

3.3 x 21.75

1/3 Page Horizontal

10 X 6.375

1/4 Page

4.875 x 10.75

1/6 Page Vertical

4.875 x 6.625

1/6 Page Horizontal

10.0 X 3.625

1/8 Page Ad

4.875” x 5.25”

1/10 Page Ad

4.875 X 4.0

Extended Business Card

4.875” x 2.0”

Custom Ad

TALLAHASSEE REPORTS

November 28, 2018 Page 1

1/8 Page
4.875 x 5.25

1/4 Page
Vertical
4.875 x 10.75

TALLAHASSEE REPORTS

November 28, 2018 Page 3

1/3 Page Horizontal
10 x 6.375

BC EXT
4.875 x 2.5

1/10 Page
4.875 x 4.0

1/6 PAGE Horizontal
10 x 4.0
1/2 Page
10x10.75

call for details

Please include files in .jpg, .tiff, .png, .pdf or .gif format.

1/6 Page
Vertical
4.875x6.625

TERMS: Advertiser may pay by check or credit card. All insertion orders for new accounts must be accompanied by
advance payment. Advertisers and their agencies will be held jointly responsible for unpaid invoices. If it becomes
necessary for the magazine to sue for financial recovery, the advertiser and/or his agent will be held liable for court
costs and attorneys’ fees.
AGENCY COMMISSION: 15 percent to recognized advertising agencies on space, color and position if paid in 30 days.
ARTWORK:
Photo Images: 250 dpi Color:
CMYK format, no spot colors, black text should be C=0, M=0, Y=0, K=100 PDF: To meet x1a standard must have
embedded fonts, all transparencies flattened
Rates are for advertisement space only.
Design services available for additional charge.
E-mail artwork in high resolution (300 dpi) PDF files to kathy@tallahasseereports.com
AD SUBMISSION DEADLINE: Ad files are due by the 28th of the prior month that is being mailed. Ads will be re-run
automatically for clients if no changes are received by the 28th. We reserve the right to refuse ads that are deemed
out-of-character and/or contrary to the purposes of this paper.
GENERAL INFORMATION: Each edition is printed on newspaper., color in ink may very slightly from file. Frequency:
Published 2 times a month or as often as the community supports. For questions, contact your account executive or
Kathy Stewart, contact information below.
SEND ALL PAYMENTS AND CONTRACTS TO:
Tallahassee Reports
Phone: 850-766-6207
3048 Waterford Dr.
Email: kathy@tallahasseereports.com
Tallahassee, FL 32309
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2020 ONLINE ADVERTISING
Inside Post Page - Top Right
300 x 300

Banner Ad - 728 x 90

Front Page - Primary Right
180 x 360

Online Advertising Rates
TYPE/POSITION

SIZE

10.000 monthly
impressions

20,000 monthly
impressions

1

Header Banner

728 x 90 pixels

$120

$220

2

Front Page Rt Side Banner

180 x 360 pixels

$60

$110

3

Inner Page Sidebar

300 x 300 pixels

$100

$180

For more information or to place an ad, please contact us at (850) 766-6207.

TALLAHASSEEREPORTS.COM
Kathy Stewart
Phone: 850-766-6207
Email: kathy@tallahasseereports.com

Print Advertising
Business Name:______________________________________________________________________________
Contact Name: __________________________________________ Phone: _____________________________
Email: _______________________________________Website: _______________________________________
Address: ___________________________________________________________________________________
City: ________________________________________State: ______________________ Zip: _______________
AD SIZE __________________________________________________________________ Enter Ad Dimensions
AD WILL RUN____________________________ to __________________________ Enter Starting & Ending Date
TIME PERIOD _________________________________________ _Enter No. Of Months Or Monthly Impressions
PAYMENT________________________________________________________ Enter Billed Monthly or Pre-Pay
AMOUNT __________________________________________________Enter Monthly Cost or Pre-Pay Amount
ADDITIONAL COMMENTS OR INSTRUCTIONS
__________________________________________________________________________________________
__________________________________________________________________________________________
__________________________________________________________________________________________
__________________________________________________________________________________________
__________________________________________________________________________________________
I would like to run an Ad in TALLAHASSEE REPORTS (TR) for the time period and at the price indicated above. I
accept the responsibility of paying for said Ad within a twenty five day period after the bill is received.
Signed: _______________________________________________________ Date: ________________________
(Advertiser)
Signed: _______________________________________________________ Date: ________________________
(TR Representative) __________________________________________________________________________
All Ads should be in by the 28th to make next month’s paper. Ads will be re-run automatically for Clients if no
changes are received by the 28th. We reserve the right to refuse Ads that are deemed out-of-character and/or
contrary to the purposes of this paper.
Tallahassee Reports

3048 Waterford Drive

Tallahassee, FL 32309

